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Thursday 21 June 2007
Dear Minister,

WWTF Northern Treland, based in Carrickfergus, is part of the world's largest and most experienced
independent conservation organisation. We have a solutions based philosophy and a solid track record of
working with government and business in order to achieve environmental objectives.

Having asked the general public for their opinion, WWF Northern Ircland has identified a *win win’
solution — a rate rebate scheme which will reduce Northern Ireland’s carbon emissions through
household energy efficiency improvements, while demonstrating the Executive’s commitment to
providing a fair deal for householders. .

For your own department, better insulated homes would help reduce energy consumption targets as
outlined in DETT's Strategic Energy Framework and the Sustainable Development Strategy.

We have attached a comprehensive briefing paper on this issue. This has been sent to the Minister for
Finance and we will be making a formal submission to the Rates Review in due course. We would be
happy to meet you and your advisors to discuss this proposal in more detail.

We look forward to hearing from you,

M 1 otk

Geoff Nuttall
Designate Head of WWF Northern Ireland

{ Prosichnd. HRH Princioss. Also A coam ey limied by @ i
iy, et Hom L ady Cigibvy KO, GOV In Engiand nusmitar 4010735
el e Chistogihed W WRF-LIK ragistered chaity sumilssr 5081247

INVESTOR I% FEOIER Coiof Evpcutiver Durvid Mussbaum Prinfed on necyoid pager



WWF Northem reland
13 West Street, Camckfegus,
Co. Antrim, BT38 TAR

WWF  for a living planet & +44 (0128 5935 5106

£ +44 (026 G336 4448

www_ wwi.org.ukinorthemireland

Energy efficiency rate rebates: a fair deal for the
environment and for ratepayers

A proposal from WWF Morthem Ireland

INTRODUCTION

The Northern Ireland Executive is currently facing a dilemma. It needs to increase its revenue from the
regional rate, but the plans put forward for doing this by the previous direct rule administration were bitterly
opposed.

WWF Northern Ireland would like to propose a “win win® solution — a rate rebate scheme which will reduce
Northern Ireland’s carbon emissions through household energy efficiency improvements, while
demonstrating the Executive’s commitment to providing a fair deal for householders.

In England and Wales, 53 local councils now work in partnership with British Gas to provide a council tax
rebate to householders who install cavity wall or loft insulation,

WWF Northern Ireland recently commissioned a survey of more than 1,000 people in Northern Ireland
nine out of ten respondents s rted the introduction of a similar scheme here.

OUR PROPOSAL

WWF is a solutions based organisation and we would like the Northern Ireland Executive to introduce
a similar programme of energy efficiency rate rebate incentives to that operated in England and
Wales. In England and Wales, the council tax rebates are funded in whole or in part by British Gas. The
rebate is generally worth between £50 and £100."

The scheme, which has been running for three years, has already resulted in thousands of householders
installing cavity wall or loft insulation. Many say they wouldn’t have gone ahead with the energy saving
measures if the rebate scheme hadn’t been available. Most of those surveyed say they prefer to get a
council tax rebate, rather than simply a reduction in the price of the work.

Administration costs are negligible; British Gas liaises with the installers to arrange the work, while
councils to whom we have spoken report that administering the actual rebates takes virtually no additional
staff time.

The rebate can be marketed at little additional cost through the inclusion of information about the
scheme with the annual rates bill. However, measures such as billboard advertising and the generation of
news media coverage will obviously boost take-up rates, and we would urge that effective marketing is used
to maximise the potential of any rebate programme.






